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PHASES OF THE CURRENT CRISIS
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COVID-19 WILL ACCELERATE SHIFTS
HAPPENING BEFORE THE CRISIS:
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WHAT WILL BE THE
“NEW NORMAL"?

WHAT IS THE RIGHT BET
TO MAKE?
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HOW ARE CANADIANS
FEELING/THINKING ABOUT

ALL THIS?




FLATTENING OF THE “WORRY" CURVE

% who say they are extremely/worried a lot
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ARE WE BECOMING MORE OR LESS WORRIED?
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CANADIANS REALLY OR
SOMEWHAT WORRIED
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LIKELIHOOD OF YOU OR SOMEONE YOU KNOW

CONTRACTING CORONAVIRUS?

Very likely 12% -

Likely 44% e

Very unlikely = 10%
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-~ KNOW WILL CONTRACT
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WHEN WILL NORMAL RETURN?

% who say it will take 6 months or more to get back to life more or less as before
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Which of the following best describes your view about the coronavirus outbreak?



THE FINANCIAL IMPACT




CHANGE IN HOUSEHOLD INCOME
4 in 10 feeling a real impact.
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LONG-TERM FI

% who say they are really/sonr
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MY JOB WILL DI
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LEADERSHIP
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CANADA HEADED

IN THE RIGHT DIRECTION?
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PROVINCIAL PE ANCE

WELL/AS WELL AS CAN BE EXPECTED
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FEAR OF THE
VIRUS IS
IMPACTING
OUR
INTENDED
BEHAVIOUR
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COMFORT LEVEL WITH DIFFERENT ACTIVITIES

Going to a music festival 56% 8%

Going to a pub or bar to watch live music 49%
Going to a movie theatre 49% 8%

Flying on an airplane 49% 11%

Going to a sitdown restaurant

Staying at a hotel 34%
Bringing a child to a playground

Shopping at a mall 25% 7%
.,
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GO SLOW AND ERR ON
THE SIDE OF CAUTION

83%
OPEN UP THE

ECONOMY? IT’S TIME TO OPEN UP
THE ECONOMY AGAIN
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HOW HAS THE PANDEMIC
IMPACTED THE IMPRESSION
OF TRUCKING?
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POSITIVE
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IMPRSSION OF DIFFERENT SECTORS

Grocery stores
Hospitals

Farmers

Trucking companies

Food manufacturers or processors
Construction companies

Airlines
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THE ROLE OF INDUSTRY SECTORS IN YOUR LIFE

Grocery stores

Hospitals
Farmers
Food manufacturers 84%
. o/ AR
Trucking cos 72%
g 2y 1 \NANN

o

Construction cos 4%
el ) A/ ST NN
Airlines

4 y €Y7
C ] J/‘/ f)
p~ ',, - // / 4 /] f)
- - > & r 70
7
#

m Essential §

.]' \
4
’f

Yy
/s

N ABACUS pLLVFN

| ] ]
L \\\\
.




LONG-HAUL TRUCKER JOB PERCEPTIONS

Lots of jobs 73% Not a Ioteﬁﬁwl?s:‘-

Good work-life balance Inflexible work |

30%

Respected by others 53% Not respected by others
Enjoyable work 45% Boring work
Safe 57% Unsafe

Expensive train, 42% N

Affordable training




LONG-HAUL TRUCKER JOB PERCEPTIONS
18 to 35 year olds Ch;:?;;:%m
well paid [ 58% -3
Predictable future [N 42% -1

Lots of jobs

Good work-life balance
Respected by others
Enjoyable work

Safé

Expensive training4
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THE GOVERNMENT OF
CANADA SHOULD
PROVIDE FUNDINGTO _
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| THINK WE NEED A
STRONG TRUCKING 85°/o
SECTOR FOR CANADA'S.—
ECONOMY TO BE //i /:ir Y
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ALL WORKING AGE
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WOULD YOU CONSIDER _ ~ < "2
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THE UPSHOTk

WHAT SHOULD YOU
BET ON?




WHAT SHOULD J BETON?

1. DEPENDS ON: LENGTH/ > TH OF ECONOMIC
DETERIORATION & WHEF,%ER A VACCINE EMERGES.

2. HOUSEHOLD FINANCES AND NEW INTERESTS MAY ALTER
LONG-TERM BEHAVIOURS.

3. TRUCKING IN THE SPOTLIGHT, BUT HURDLES REMAIN.
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STAY IN TOUCH

david@abacusdata.ca
@davidcoletto
www.abacusdata.ca
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